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Advanced planning, new technology, and sustainability are topics that dominated the conversation
at the Virginia Maritime Association’s International Trade Symposium this year. During this two-day
conference, industry leaders discussed and expanded on these ideas as they grappled with the
current state of our industry and gave their perspective on the best way to move forward.

Two terms that were continually focused on throughout the gathering were “customer service” and
“creative solutions.” Much of the discussion focused on the need for more human interaction and
the value of creative solutions from experts in the industry who can problem solve situations that
technology is not currently equipped to untangle.

One of the ways it was suggested to achieve this is for shippers to prioritize having a deep
understanding of their supply chain. This idea of knowing your supply chain, being prepared, and
planning in advance was seen to be essential for the future of logistics, as this could help the
industry take advantage of emerging technologies like artificial intelligence.
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“It was refreshing to hear experts from every corner of our industry show their
commitment to ideas and trends we have been advising for the past two years,
including the importance of planning ahead and working with an advisor who can
problem solve when the supply chain does not operate in its normal condition,”
explained Anthony Fullbrook, President of OEC Group’s Northeast Region. “Between
ongoing inventory issues, exploding e-commerce demand, and current and future
regulations, it’s clear that the need to ‘know your supply chain’ is a priority that is

both multifaceted and absolutely necessary.”

Another topic that received significant attention was the intersection of tech and sustainability.
During the conference, it was revealed that the industry could expect a shift from LNG to
biofuels and ammonia.

Additionally, it was revealed that while the industry’s focus tends to be on sustainable vessels
and trucks, rail is also seeking more sustainable options. Specifically, CSX outlined that

there are ongoing initiatives at the company, working alongside the EPA, to develop biodiesel
solutions that are not just green, but are also just as reliable as any traditional rail service for
their customers.

“There is a real market for sustainable options and many shippers want to begin
accessing these up-and-coming climate conscious options as soon as possible,”
said Logan Cooper Senior Regional Traffic Manager out of OEC Group’s St. Louis
office. “I am encouraged by the direction of our industry, and | think these exciting
and achievable sustainable initiatives are important developments we can all get
behind.”
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INTERVIEW WITH AN EXPERT

CMA CGM North American President
Peter Levesque, ONE North American
President Takashi Masuda, and ZIM

USA President Nissim Yochai discuss

2
"ocean carrler" the future of carrier alliances, the wave
. Mal'ket Ollt'OOk of newbuilds entering the market,
e 3 4

i : : carrier investments, and industry
{ = ] ( issues that keeps them up at night.

At this year’'s VMA 23, the
Honorable Glenn Youngkin,
Governor of Virginia, addressed
the attendees and gave his

' insight on a variety of essential
industry topics.

Click Here to Listen
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https://www.oectv.com/?wix-vod-video-id=1ee4f605eb1a43d6b7ddbab3e96b4d95&wix-vod-comp-id=comp-lod7l907
https://www.oectv.com/?wix-vod-video-id=8b437ebb917949c39c7a5d5c5ec3cc7d&wix-vod-comp-id=comp-lod7l907
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Fun Facts About

Halloween Candy .. -

Candy corn is the most popular Hershey begins producing its holiday-
Halloweencandy specifB{c cgindy]ilp to sixi‘tonths in d
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More than 160 million Americans, about
half the total population, are going to
buy candy for Halloween this year
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If candy corn kernels sold during Halloween
were laid out end to end, they would
circle the earth 4.25 times.

Americans are predicted to spend
$2.6 billion on Halloween candy.
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As an industry pioneer, OEC Group has become one of the world’s leading logistics

companies. We leverage in-house expertise, carrier partnerships, connections with ports
and transportation hubs, and our network of offices in North America, Europe, Asia, India,
South America, Australia, and the Middle East, to provide freight transportation, logistics,
information, customs and brokerage, insurance, and technical services to over 50,000
customers of various sizes and industries.

We are also highly sought after for the advice we give shippers on how to optimally
manage their supply chains. The guidance we provide is based on data analytics, best
practices, and decades of industry knowledge.

We believe that relationships matter and treat your cargo as our own. Our experts are
always investing in efficient, cost-effective, and cutting-edge services to evolve with
the ever-changing market, address the complexities of any client’s supply chain, and
consistently perform at the highest level for our customers.

Our business is making our logistics expertise, your competitive advantage.
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